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turizms dReisaTvis mTels msoflio-
Si gansakuTrebuli mniSvneloba eniWeba, vi-
naidan es ara mxolod pirdapiri gagebiT
iZleva mniSvnelovan Semosavals qveyni-
saTvis, aramed, damatebiT kidev ara erT
dadebiT Sedegs ganapirobebs, maT Soris
infrastruqturul keTilmowyobas, turiz-
mis uzrunvelyofasTan dakavSirebuli bi-
znesis sxvadasxva sferoebis ganviTarebas
da Sesabamisad mosaxleobis dasaqmebis
zrdas, qveynisaTvis damaxasiaTebeli, misi
warmoCenisaTvis sasargeblo adgilobrivi
kulturul-istoriuli tradiciebis,  sax-
alxo rewvis SenarCunebasa da ganviTare-
bas, araformaluri da formaluri kavSire-
bis Camoyalibebas sxva qveynebis warmomad-
genlebTan, rac Tavis mxriv qveyanaSi inves-
ticiebis mozidvas aZlierebs, qveynis imi-
jis gaumjobesebas saerTaSoriso arenaze
megobruli, keTilganwyobili mxardamWere-
bis ricxvis progresul matebas, da a.S.

yvela es pozitivi potenciurad Tan
sdevs turizmis ganviTarebas, Tumca msof-
lio bazarze turizmis sferoSi Zalze ma-
Rali konkurenciaa da amitom sakuTari
niSis mosapoveblad aucilebelia kargad
gaazrebuli, dagegmili da danergili
strategiis arseboba. rac mTavaria am stra-
tegiaSi moklevadiani da grZelvadiani
miznebic unda iyos orientirebuli saboloo,
mdgrad Sedegze da ara moklevadian war-
matebaze, ramac SeiZleba dividendebis nacv-
lad saboloo jamSi mxxolod uaryofiTi
Sedegi moitanos.

turizmis ganviTarebas nebismier qveya-
naSi sWirdeba erTiani Zalisxmeva rogorc
saxelmwifo, aseve kerZo seqtorisa da mul-
tiseqtoruli TanamSromlobis safuZvelze
SemuSavebuli ganviTarebis strategiis
efeqtiani danergva. TavisTavad amgvari
strategiis SemuSavebisaTvis aucilebelia
yovelmxrivi analizi da naTeli xedva ar-
sebuli mdgomareobis da problemebisa, iseve
rogorc kriatiuli midgoma am RonisZiebe-

cira cecxlaZe,
baTumis SoTa rusTavelis
saxelmwifo universitetis

turizmis fakultetis
asistent-profesori,

ekonomikis akademiuri doqtori
mamuka gogelia

SoTa rusTavelis saxelmwifo
universitetis doqtoranti

Tamar foladaSvili

bakalavri

eqstremaluri turizmis
ganviTarebis strategia
da perspeqtivebi aWaraSi

bis SemuSavebisas, ramac momavalSi xeli
unda Seuwyos dargis ganviTarebas.

saqarTvelos turistuli potenciali
rom gaaCnia es ucxo da axali aravisTvis
araa, amaze naTlad metyvelebs gasuli wlis
statistikuri monacemebi, romelic turiz-
mis erovnulma saagentom gamoaqveyna. 2011
wels saqarTveloSi imyofeboda 2,032,586
ucxoeli mogzauri, rac 36%-iT metia 2010
wlis maCvenebelze. SesamCnevi cvlilebaa
vizitis mizanSi, dasvenebisa da rekreaciis
mizniT Camosuli turistebis raodenobam
saerTo CamosvlebSi 32%-s gadaaWarba.

saerTaSoriso Camosvlebis Tvalsaz-
risiT 2011  wlis 31 dekembris mdgomareo-
biT Semosuli ucxoeli vizitorebis raode-
nobit pirvel adgilzea TurqeTi (48,4 %),
meoreze  somxeTi (21,7 %), Semdeg  azer-
baijani – 11,7%, irani – 5,6 %, ukraina – 2,2 %.

aRniSnuli maCveneblebidan gamomdinare,
aWaris regionis vizitorTa ricxvi 2011
wels 76%-iT gaizada da 1319513 kaci Seadg-
ina, amaTgan Sida turistebis ricxvi 69%-
iT (838 661), xolo ucxoeli turistebis
ricxvma 33%-iT (480 852) moimata.

miuxedavad yovelwliuri zrdisa, faq-
tia rom es uZvelesi qveyana jer kidev
aRmouCenelia turistebisTvis, da aWaris
regioni iseve rogorc mTeli saqarTvelo
swori dagegmvisa da ganxorcielebis
pirobebSi evropis erT-erT umsxviles tur-
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istul kerad SeiZleba iqces. Tumca meore
mxriv es dargi gansakuTebul moTxovnebs
uyenebs masSi monawile pirebs. turizmis
sferoSi monawile subieqti kargad unda
erkveodes ara marto turizmis saqmianobis
specifikaSi, aramed zogad ekonomikaSi, me-
nejmentSi, komerciasa da marketingSi. vi-
naidan turizmis ganviTareba xels uwyobs
yvela momijnave dargis ganviTarebas.
rogoricaa: transporti, kavSirgambuloba,
mSenebloba, soflis meurneoba, farTo mox-
marebis saqonlis warmoeba da sxva

turizmis dargis kompleqsuri ganvi-
Tareba saSualebas aZlevs ganviTardnen
iseTi qveynebi, romelTac ar gaaCniaT
nedleulis didi maragebi, Tumca sakuTar
konkurentul upiratesobas afuZneben kul-
turaze, istoriul Zeglebze, bunebriv
pirobebsa da rac mTavaria kreatiuloba-
ze.

aWaris avtonomiuri respublikis tur-
izmisa da kurortebis departaments Se-
muSavebuli aqvs dargis ganviTarebis
strategiuli gegma, romelic eyrdnoba tur-
izmis mdgradi ganviTarebis msoflioSi
aprobirebul principebs da aSkara upirate-
sobas aniWebs bazris moTxovnis stimulire-
bas. aqcentebi gamaxvilebulia Semdegi mi-
marTulebebiT:

1. TanamSromloba  aWaris turizmis
dargSi moqmed kerZo da sajaro

organizaciebTan;
1.1 perioduli Sexvedrebis organizeba

kerZo seqtorTan sxvadasxva saintereso
Temaze

2. axali da gaumjobesebuli produqte-
bis xarjze sezonis gafarToeba - meti
turistis mozidva arasezonur periodebSi;

sazogadoebrivi cnobierebis amaRleba,
turizmis mniSvnelobis propaganda.

miznobrivi sainformacio centrebis an
warmomadgenlobebis gaxsna  da maTi saqmi-
anobis efeqturobis Semdgomi ganviTareba

3. aqtiuri rolis Sesruleba stumar-
Ta STabeWdilebebis gaumjobesebaSi;

yovelive zemoT aRniSnulis gaTval-
iswinebiT SegviZlia Tamamad ganvacxadoT
rom aWaraSi arsebuli turistul-rekreaci-
uli resursebi da mTavrobis mxridan mxar-
damWeri RonisZiebebi gaxdeba safuZveli
turizmisa da momsaxurebis sferoTa in-
dustriis mdgaradi ekonomikuri zrdis.

Cveni regionis konkurentuli upirate-

soba SeiZleba davafuZnoT eqstremaluri
turizmis ganviTarebas. eqstremaluri tur-
izmis bazari Zalian swrafad mzardi da
perspeqtiulia mTels msoflioSi da maT
Soris saqarTveloSic. aWaris regioni ki
jer kidev auTvisebelia rogorc qarTve-
li aseve ucxoeli turistebis mier.

eqstremaluri turi - calkeul SemTx-
vevebSi garkveul riskTan da seriozul
fizikur datvirTvasTan aris dakavSirebu-
li, amave dros masSi monawile pirebs unda
hqondeT sakmarisi codana da gambedaoba.
turizmis es saxeoba axlos dgas sportul
turizmTan, Tumca am SemTxvevaSi marSute-
bi ukeTesad aris momzadebuli, pirobebi
gacilebiT komfortulia da risk-faqtore-
bic minimumamde aris dayvanili gamyoleb-
is, Sualeduri banakebisa da turistuli
aRWurvilobis xarjze. (m.  metreveli 2008)

amJamad saqarTveloSi aris imis poten-
ciali rom adrenalinis moyvarulebi
dakavdnen Semdegi saxis aqtivobebiT: sam-
To-saTxilamuro sporti, mekldeuroba da
yinulze cocva, spaleoturizmi, alpinizmi,
daivingi, raftingi, paraplaningi, mTis velo-
sipediT seirnoba da  mTis avtomobilebiT
rbola.

aRsaniSnavia, rom turizmis am mima-
rTulebis ganviTareba ar moiTxovs gan-
sakuTrebuli bunebrivi resursebis xarj-
vas, vinaidan eqstremalebs swored aseTi
xelSeuxebeli buneba sWirdebaT sakuTari
Zalebis demonstrirebisaTvis, magram meore
mxriv maT esaWiroebaT infrastruqtura da
profesionalurad momzadebuli momsaxure
personali.

zemoT aRniSnuli aqtivobebidan aWaras
aqvs perspeqtivebi Semdegi mimarTulebe-
biT:

1. samTo-saTxilamuro sporti. mdebare-
oba – Suaxevis raioni sofeli gomarduli,
zRvis donidan 1300 metri. onlain niusze
gamoqveynebuli informaciis mixedviT 2011
wlis zafxulidan igegmeba pirveli ,,eqstre-
maluri parkis’’ aSeneba. proeqtis mTliani
Rirebuleba 2 mln. aSS dolari.

2. mekldeuroba – aWaris maRalmTiani
raionebi. xelvaCauris raioni sofeli go-
nio. am  mimarTulebiT cvlilebebi ar Se-
imCneva aWaraSi, miuxedavad imisa rom  mek-
ldeuroba olimpiur saxeobad aRiares da
saqarTvelo saerTaSoriso federaciis
wevri gaxda. (sainformacio saagento ,,msof-
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lio sporti’’) Cemi azriT, am mimarTulebiT
unda moxdes saxelmwifos mxridan swori
dagegmva da ganxorcieleba. aseve  aWaris
moswavle axalgazrdobis sasaxleSi xelov-
nuri kedlis dadgma da moswavleebisTvis
aRWurvilobis miwodeba, vinaidan turistebs
esaWiroebaT gamocdili instruqtorebi.

3. daivingi – kvariaTi-sarfis akvador-
ia. amJamad CaqvSi funqcionirebs wyalqveSa
curvis saswavlo centri, xolo kvariaTi-
sarfis sanapiro zonaSi Seqmnilia Tanamed-
rove saswavlo centri (a.r turizmisa da
kurortebis departamenti). sagulisxmoa
erTi faqti. daivings sistemuri xasiaTi ar
aqvs da mxolod sezonurad muSaobs. Cemi
SexedulebiT maRalia fasebi. 7-dan 15 me-
tramde wyalqveS Casvla 20 wuTis ganmav-
lobaSi 70 lari Rirs,   rac Sida turiste-
bisaTvis xelmiuwvdomelia. sasurveli iqne-
ba am konkretuli mimarTulebis ufro meti
popularizacia da fasebis koreqtireba.

4. paraplaningi – Savi zRvis sanapiro.
Cveni kvlevidan gamomdinare eqstremeluri
turizmis am saxeobiT daintresebulebi
arian kerZo pirebi mxolod zafxulis se-
zonze, mogebis miRebis mizniT. sasurvelia
Camoyalibdes jgufi/gaerTianeba sadac gaw-
evriandebian profesionali instruqtore-
bi da am momsaxurebas weliwadis nebismier
dros SesTavazeben turistebs.

5. Bungie-Jumping - xididan xtoma. eqstre-
maluri sportis axali saxeobaa, igi gulisx-
mobs maRali xididan xtomas, magram am dros
adamiani dabmulia TokebiT, da inerciis
ZaliT moZraobs haerSi. yoveldRiurad
izrdeba Bungie-Jumping-iT dainteresebul
adamianTa ricxvi.  aWaraSi SesaZlebelia
SeirCes yvelaze maRali xidi (an aSendes)
sadac eqstremis moyvarulebi SeZleben
siamovnebis miRebas. saWiroa mxolod ad-
amianuri resursi, aRWurviloba da Sesabam-
isi konstruqcia.

Cvens mier zemoT moyvanili eqstrem-
aluri turizmis saxeobebi arasruli
CamonaTvalia im mravalricxovan turebs
Soris, romlis ganviTarebis potencialic
aqvs aWaris regions.

cnobilia, rom turistebi xSirad nega-
tiur gavlenas axdenen garemoze, rac Tavis
mxriv ganapirobebs bunebis dasacavad da
SesanarCuneblad saxelmwifos mxridan
konkretuli RonisZiebebis gatarebas, magram
eqstremaluri turizmi aris is gamonakli-

si SemTxveva, romlis drosac bunebriv
resursebze zemoqmedeba minimalur donem-
de aris dayvanili, Sesabamisad ar arsebobs
resursebis amowurvis safrTxe, ufro met-
ic is ganviTarebis mudmiv kerad SeiZleba
miviCnioT.

zogadad turizmi da aWaris regioni
mniSvnelovanwilad ganicdis sezonurobis
faqtorebis zegavlenas, rac wlis ganmav-
lobaSi klimatur cvalebadobas ukavSird-
eba. swored es aris mizezi imisa, rom se-
zonze aWaraSi zRvaze damsvenebelTa bu-
mia, xolo danarCen periodSi turistebis
mkveTri nakleboba. eqstremaluri turizmi
TiTqmis minimumamde amcirebs sxvaobas am
cifrebs Soris. gazafxulze, maSin  rode-
sac Tovlis safari dneba da mdinareebi
diddeba turistebs SeiZleba SevTavazoT -
jomardoba, zafxulSi – daivingi, paraplan-
ingi, sacxenosno turebi maRalmTian aWara-
Si, Semodgomaze - avtomobilebiT rbola,
zamTarSi – samTo-saTxilamuro sporti,
mekldeuroba, yinulze cocva da a.S. aseve
arsebobs iseTi saxeobebi romelic wlis
nebismier periodSi mosaxerxebelia. mag:
Bungie-Jumping, eqstremaluri atraqcionebis
sistema da a.S.

eqstremaluri turizmis miznobriv mi-
marTulebas warmoadgens turistTa nakade-
bis zrda, rac saSualebas miscems adgilo-
briv mosaxleobas adgilze moaxdinon sak-
uTari produqciis realizacia, maT  gauCn-
debaT stabiluri gasaRebis bazari da amave
dros dazogaven transportirebis Tanxebs
(mag: eqstremaluri samTo turebi, savelo-
sipedo turebi da a.S)

rogorc wesi eqstremaluri turizmiT
ZiriTadad axalgazrdebi (20-32 wlis) in-
teresdebian. maT visac energia aqvs da
eqstremSi eZebs gantvirTvas. am segmentis
mozidva erTob mniSvnelovania Cveni axal-
gazrdebisTvisac, isini SeZleben komunika-
ciebis damyarebas sxvadasxva qveynis war-
momadgenlebTan, dagegmaven ganmeorebiT
turebs. dameTanxmebiT yovelive es udavod
waadgeba turistul biznss momavalSi.

ar SemiZlia aqve ar aRvniSno rom msof-
lio bazarze konkurencias gviweven sak-
maod msxvili moTamaSeebi, iseTebi rogori-
caa: iaponia, safrangeTi, CineTi da a.S. amde-
nad saqarTvelos mTavrobam unda gaiTval-
iswinos maTi gamocdileba, taqtika da
strategia, raTa SeZlos konkurentul
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pirobebSi upiratesobis mopoveba.
amdenad, aWaris da mTlianad saqarTve-

los potenciali eqstremaluri turizmis
ganviTarebis mxriv amouwuravia, magram mTa-
varia gaviTvaliswinoT is moTxovnebi,
romelic warmodgenilia turizmis mdgra-
di ganviTarebis principebis sxiT:

i moxdes turizmis ganviTarebis saxelm-
wifo programisa da koncefciis SemuSaveba;

i turistebisaTvis maqsimalurad us-

afrTxo garemos Seqmna;
i qarTuli eqstremaluri turizmis

msoflio bazris moTxovnebis Sesabamisad
organizeba;

i aqtiuri sareklamo kampaniis meSeo-
biT sabazro wilis zrda;

i infrastruqturis gaumjobeseba;
i stabiluri politikuri situacia;
i momzaddes dargis mastimulirebe-

li sakanonmdeblo baza da a.S
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The  biggest  attention  is  looking  for  to  developing  tourism,  because it  is  not  onlyto  get important
incomes  for  the  country,  it  also  makes  positive   results,  developing   communication,  many  Kinds  of
bussinessis  and  the  employment   of  population,  the  developing  of  cultural  and historical  traditions,  the
grooving  formal  and  unformal  communications,  with   presentators   of  other countries,  which  makes   the
strings   of  growing  invests  and  so  on.

All this positive follows  with  developing  of  tourism,  but  there  is  big  againsts  between  tourism  in the
world,  that’s whu  it  is  nessesary  to  have  well  planned  strategies.  The  important  must  be  long -  term   and
Sort - term  puroses,  the  success  of minutes results, which  may  make  negative  results  instend  of  dividends.

To develop tourism needs strength,as the state, so to mane strategies of private sectors. There we must make
the analuzes and the real conditions and problems also to make good conditions, which will help to improve this.

It is not new fore everybody, that Georgia has tourism potential, it is claved in last years survey, which has
published agency of tourism. There were 2 032 586 foreign traveler in Georgia in 2011, which is 30% bigger than
2010. It is very changes in visiting. For relaxing and recreations purposes the number of touist came more 32%.

Tte international arriving records, the 31 of December in 2011 the numbers of tourists visitings on the first
plase in Turkey 48,4%, on the second Armenia 21,7%, than Zerbaijan 11,7 %, Iran 5,6% and Ukraine 2,2%.

We should base our competitive advantage to develop extreme tourism in Adjara. Extreme tourism market is
growing quickly and demand is increasing every day in the world. However our region has not enough tourists
from all over the world.

Tourism sector and concretely Extreme tourism will give us a chance to overcome problems which we have
now: unemployment, seasonal misbalance and act.
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